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ɺʳʚʦʜʳ:

Áɽʞʝʛʦʜʥʳʡʨʦʩʪʫʩʣʫʛɾʂʍ

Áɽʩʪʝʩʪʚʝʥʥʦʝʩʦʢʨʘʱʝʥʠʝ

ʢʦʣʠʯʝʩʪʚʘʥʘʩʝʣʝʥʠʷʚ

ʙʦʣʴʰʠʥʩʪʚʝʦʙʣʘʩʪʝʡ

Áɹʝʟʚʠʟʦʚʳʡʨʝʞʠʤʩʦ

ʩʪʨʘʥʘʤʠɽʚʨʦʩʦʶʟʘ-

ʣʝʛʘʣʴʥʳʡ ʦʪʪʦʢ

ʪʨʫʜʦʩʧʦʩʦʙʥʦʛʦ

ʥʘʩʝʣʝʥʠʷ

Áɼʝʚʘʣʴʚʘʮʠʷʛʨʠʚʥʳ

Áʀʥʬʣʷʮʠʷ

Áʅʝʚʳʩʦʢʠʝʟʘʨʧʣʘʪʳ

ʥʘʩʝʣʝʥʠʷʠ ʧʘʜʝʥʠʝ

ʨʝʘʣʴʥʳʭʜʦʭʦʜʦʚʚ

ʜʠʥʘʤʠʢʝ

Áʋʤʝʨʝʥʥʘʷʧʦʢʫʧʘʪʝʣʴʩʢʘʷ

ʩʧʦʩʦʙʥʦʩʪʴʚ ʙʦʣʴʰʝʡ

ʯʘʩʪʠʋʢʨʘʠʥʳʠʩʥʠʞʝʥʠʝ

ʧʦʪʨʝʙʠʪʝʣʴʩʢʠʭ

ʥʘʩʪʨʦʝʥʠʡʚʜʠʥʘʤʠʢʝ

Áʂʦʨʨʝʢʪʠʚʳʚ ʧʣʘʥʘʭ

ʨʘʟʚʠʪʠʷʩʝʪʝʚʳʭʪʦʨʛʦʚʳʭ

ʦʧʝʨʘʪʦʨʦʚʠʟʘʤʝʜʣʝʥʠʝ

ʵʢʩʧʘʥʩʠʠ(ʧʦʣʥʳʡʦʪʢʘʟ/

ʧʝʨʝʭʦʜʚe-commerce) ʚ

ʨʝʛʠʦʥʳʩʪʨʘʥʳ

ʈʝʛʠʦʥ ʋʢʨʘʠʥʳ
ʆʙʦʨʦʪ ʨʦʟʥʠʯʥʦʡ ʪʦʨʛʦʚʣʠ ʀʟʤʝʥʝʥʠʝ

2019 ʢ 2013,%2013 2014 2015 2016 2017 2018 2019

ʋʢʨʘʠʥʘ, ʤʣʥ ʛʨʥ 833 018,4 903 534,5 1 018 778,2 1 159 271,9 816 553,5 928 556,4 1 094 045,8 31,3%

ɺʠʥʥʠʮʢʘʷ25 111,7 29 566,1 34 345,6 37 201,2 21 097,3 25 264,5 32 144,2 28,0%

ɺʦʣʳʥʩʢʘʷ 17 837,5 21 156,9 26 502,3 27 763,1 15 336,3 16 322,7 19 619,7 10,0%

ɼʥʝʧʨʦʧʝʪʨʦʚʩʢʘʷ68 151,5 80 894,6 95 160,5 108 145,9 72 401,9 85 085,4 102 461,5 50,3%

ɼʦʥʝʮʢʘʷ 89 712,6 65 744,6 31 163,5 37 458,5 22 482,5 28 752,4 35 319,2 -60,6%

ɾʠʪʦʤʠʨʩʢʘ1̫9 061,7 22 755,9 28 018,4 30 623,9 20 008,5 23 376,7 26 027,5 36,5%

ɿʘʢʘʨʧʘʪʩʢʘʷ17 394,5 20 200,4 24 749,6 26 767,0 18 316,4 21 921,8 23 519,8 35,2%

ɿʘʧʦʨʦʞʩʢʘ3̫7 271,9 43 742,0 47 998,7 55 400,7 36 293,3 38 486,2 45 223,6 21,3%

ʀʚʘʥʦ-ʌʨʘʥʢʦʚʩʢʘʷ22 745,2 27 638,5 34 093,5 37 787,5 19 347,4 21 922,1 25 805,3 13,5%

ʂʠʝʚʩʢʘʷ 35 108,3 42 492,3 52 123,5 59 118,2 55 090,4 65 600,7 83 453,1 137,7%

ʂʠʨʦʚʦʛʨʘʜʩʢʘʷ14 604,2 17 191,4 21 653,4 24 545,5 15 417,2 16 844,1 19 679,5 34,8%

ʃʫʛʘʥʩʢʘʷ37 464,4 21 969,9 7 871,3 9 051,4 5 782,8 8 176,9 10 561,9 -71,8%

ʃʴʚʦʚʩʢʘʷ39 314,4 45 027,4 56 720,5 68 031,6 51 898,9 57 552,0 66 601,9 69,4%

ʅʠʢʦʣʘʝʚʩʢʘʷ21 875,4 23 903,6 28 595,1 32 407,0 19 522,7 22 369,4 25 487,9 16,5%

ʆʜʝʩʩʢʘʷ 55 099,7 61 923,1 72 438,9 84 056,2 62 961,7 69 047,4 81 447,5 47,8%

ʇʦʣʪʘʚʩʢʘ 2̫3 079,5 26 080,6 29 747,1 34 745,1 25 784,1 30 932,0 34 301,1 48,6%

ʈʦʚʝʥʩʢʘʷ16 382,6 19 548,6 23 853,6 26 373,4 14 933,5 17 237,0 20 642,3 26,0%

ʉʫʤʩʢʘʷ 16 322,3 18 701,2 22 551,0 25 790,3 16 374,2 19 457,9 21 348,1 30,8%

ʊʝʨʥʦʧʦʣʴʩʢʘʷ14 207,5 16 895,6 20 284,7 22 429,1 11 679,7 13 022,6 16 145,9 13,6%

ʍʘʨʴʢʦʚʩʢʘ6̫2 093,4 71 640,3 83 475,6 95 788,5 64 891,9 72 132,3 82 126,9 32,3%

ʍʝʨʩʦʥʩʢʘ 1̫8 059,1 21 538,5 26 497,3 29 609,1 19 326,5 21 763,9 23 690,9 31,2%

ʍʤʝʣʴʥʠʮʢʘ1̫9 603,6 22 550,6 25 693,0 29 050,0 20 369,0 20 551,0 24 234,6 23,6%

ʏʝʨʢʘʩʩʢʘ 2̫0 860,1 23 656,4 27 778,5 30 211,4 19 630,9 22 532,7 27 126,2 30,0%

ʏʝʨʥʦʚʠʮʢʘ1̫2 550,5 14 777,0 17 324,4 18 700,3 13 592,7 15 151,8 15 282,8 21,8%

ʏʝʨʥʠʛʦʚʩʢʘʷ16 126,1 18 007,1 21 614,9 24 094,4 15 777,4 18 088,2 19 282,1 19,6%

ʂʠʝʚ 112 980,7 125 931,9 158 523,3 184 122,6 158 236,3 176 964,7 212 512,3 88,1%

ʀʥʬʣʷʮʠʷ 100,5% 124,9% 143,3% 112,4% 113,7% 109,8% 104,0%

ʂʫʨʩ ʅɹʋ ʟʘ $17,99 15,77 24,00 27,19 28,07 27,69 23,69

ʈʊʆ, ʤʣʥ $ 104 218 57 300 42 448 42 635 29 093 33 536 46 189

ʆʙʦʨʦʪ ʨʦʟʥʠʯʥʦʡ ʪʦʨʛʦʚʣʠ

ʧʦ ʨʝʛʠʦʥʘʤ ʋʢʨʘʠʥʳ
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ʇʦʪʨʝʙʠʪʝʣʴʩʢʠʝ ʥʘʩʪʨʦʝʥʠʷ ʠ

ʧʦʢʫʧʘʪʝʣʴʥʘʷ ʩʧʦʩʦʙʥʦʩʪʴ ʥʘʩʝʣʝʥʠʷ

Sources:

GfK Ukraine

www.tradingeconomics.com

Consumer Confidence index in Ukraine (GfK data)

GfK Consumer Confidence index 

Trend / Forecast

ɺʳʚʦʜʳ:

Áʇʦʩʣʝʨʝʟʢʦʛʦʧʨʦʩʝʜʘʥʠʷʚ2014ï2015 ʛʦʜʘʭ(ʠʟ-ʟʘʥʘʯʘʣʘʚʦʝʥʥʳʭʜʝʡʩʪʚʠʡʥʘʚʦʩʪʦʢʝʋʢʨʘʠʥʳ)ʥʘʙʣʶʜʘʝʪʩʷʧʦʩʪʝʧʝʥʥʦʝ

ʫʩʪʦʡʯʠʚʦʝʚʦʩʩʪʘʥʦʚʣʝʥʠʝʧʦʢʫʧʘʪʝʣʴʥʦʡʩʧʦʩʦʙʥʦʩʪʠ;

Áʊʝʢʫʱʠʡʫʨʦʚʝʥʴʧʦʪʨʝʙʠʪʝʣʴʩʢʠʭʥʘʩʪʨʦʝʥʠʡʚʋʢʨʘʠʥʝʚʧʣʦʪʥʫʶʧʨʠʙʣʠʟʠʣʩʷʢʤʘʢʩʠʤʘʣʴʥʳʤʟʥʘʯʝʥʠʷʤʷʥʚʘʨʷ2005 (107,3).
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TOP-20 ʩʪʨʘʥ ʜʣʷ ʵʢʩʧʘʥʩʠʠ ʤʝʞʜʫʥʘʨʦʜʥʳʭ ʨʠʪʝʡʣʝʨʦʚ

ʠ ʢʦʣʠʯʝʩʪʚʦ ʧʨʝʜʩʪʘʚʣʝʥʥʳʭ ʚ ʋʢʨʘʠʥʝ ʙʨʝʥʜʦʚ

ɺʳʚʦʜʳ:

Áʇʘʜʝʥʠʝʧʦʪʨʝʙʠʪʝʣʴʩʢʠʭʥʘʩʪʨʦʝʥʠʡʚʩʪʨʘʥʘʭɽʚʨʦʧʳ,ʩʪʨʝʤʠʪʝʣʴʥʦʝʨʘʟʚʠʪʠʝonline-

ʪʦʨʛʦʚʣʠ,ʚʳʩʦʢʘʷʢʦʥʢʫʨʝʥʮʠʷʚʩʝʛʤʝʥʪʝʦʜʝʞʜʳʠʦʙʫʚʠ, ʨʦʩʪʟʘʨʧʣʘʪʧʝʨʩʦʥʘʣʘʧʨʠʚʦʜʷʪʢ

ʩʥʠʞʝʥʠʶʤʘʨʞʠʜʦʭʦʜʥʦʩʪʠ, ʥʘʛʨʦʤʦʞʜʝʥʠʶʪʦʚʘʨʥʳʭʟʘʧʘʩʦʚ, ʚʳʥʫʞʜʘʶʪʢʨʫʧʥʳʭ

ʪʨʘʥʩʥʘʮʠʦʥʘʣʴʥʳʭʨʠʪʝʡʣʝʨʦʚʠʩʢʘʪʴʥʦʚʳʝʨʳʥʢʠʩʙʳʪʘʠʩʪʠʤʫʣʠʨʫʶʪʢʦʪʢʨʳʪʠʶʤʘʛʘʟʠʥʦʚ

ʚʥʝʦʭʚʘʯʝʥʥʳʭʩʪʨʘʥʘʭ. ʇʦʩʣʝʜʦʣʛʠʭʣʝʪʧʝʨʝʛʦʚʦʨʦʚʥʘʨʳʥʦʢʋʢʨʘʠʥʳʥʘʯʘʣʠʚʳʭʦʜʠʪʴ/

ʚʦʟʚʨʘʱʘʪʴʩʷʚʝʜʫʱʠʝʤʝʞʜʫʥʘʨʦʜʥʳʝʨʠʪʝʡʣʝʨʳ: çH&Mè,çDecathlonè,çKOTONè,çDefactoè,

çRalph Laurenè, çKilianè,çAllSaintsè,çPennyBlackè,çTru Trussardiè,çLaurelè,çXTIè,

çSantoniè,çJo Maloneè,çDaniel Hechterèʠʜʨʫʛʠʝʙʨʝʥʜʳ.

Áɿʘʪʷʛʠʚʘʥʠʝʩʪʨʦʠʪʝʣʴʩʪʚʘʠʧʝʨʝʥʦʩʩʨʦʢʦʚʦʪʢʨʳʪʠʷʊʎʥʝʧʦʟʚʦʣʠʪʯʘʩʪʠʥʦʚʳʭʦʧʝʨʘʪʦʨʦʚ

ʦʪʢʨʳʪʴʩʷʚʟʘʷʚʣʝʥʥʳʝʩʨʦʢʠ(ʥʘʧʨʠʤʝʨ,çIKEAè, çEatalyè).

Áɺʳʭʦʜʠʟʋʢʨʘʠʥʳʨʦʩʩʠʡʩʢʠʭʨʠʪʝʡʣ-ʦʧʝʨʘʪʦʨʦʚʩʦʢʨʘʱʘʝʪʘʩʩʦʨʪʠʤʝʥʪʩʝʪʝʚʳʭʠʛʨʦʢʦʚ
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ɺʳʭʦʜ ʥʘ ʨʳʥʦʢ ʋʢʨʘʠʥʳ ʤʝʞʜʫʥʘʨʦʜʥʳʭ

ʪʦʨʛʦʚʳʭ ʦʧʝʨʘʪʦʨʦʚ ʠ ʙʨʝʥʜʦʚ

ʄʝʞʜʫʥʘʨʦʜʥʳʝʙʨʝʥʜʳ:

Á ʇʦʠʪʦʛʘʤ2018 ʥʘʨʳʥʦʢʋʢʨʘʠʥʳʚʳʰʣʠ(ʠʣʠʚʝʨʥʫʣʠʩʴ

ʨʘʥʝʝʧʨʝʜʩʪʘʚʣʝʥʥʳʝ) 22 ʤʝʞʜʫʥʘʨʦʜʥʳʭʙʨʝʥʜʘ;

Á ɺ2019 ʜʣʧ̫ʦʩʝʪʠʪʝʣʝʡʦʪʢʨʳʣʠʩʴ9 ʥʦʚʳʭʙʨʝʥʜʦʚ;

Á ʈʷʜʥʦʚʳʭʤʘʛʘʟʠʥʦʚʥʝʫʩʧʝʣʠʧʨʝʜʩʪʘʪʴʧʝʨʝʜ

ʧʦʢʫʧʘʪʝʣʷʤʠʚʩʚʷʟʠʩʧʝʨʝʥʦʩʦʤʟʘʷʚʣʝʥʥʳʭʩʨʦʢʦʚ

ʦʪʢʨʳʪʠʷʪʦʨʛʦʚʳʭʮʝʥʪʨʦʚʠʠʭʧʦʷʚʣʝʥʠʝʦʞʠʜʘʝʪʩʷʚ

2020-2021 ʛʦʜʘʭ. ʉʨʝʜʠʧʨʦʯʠʭïIkea (ʐʚʝʮʠʷ),FUNDAY

(ʈʦʩʩʠʡʩʢʘʷʌʝʜʝʨʘʮʠʷ),Coin ʠEataly (ʀʪʘʣʠʷ),The

Kooples(ʌʨʘʥʮʠʷ);

Á ɺ2019 ʟʘʢʨʳʣʠʩʴ: PennyBlack, Karen Miller

ɹʨʝʥʜ ʉʪʨʘʥʘ ʊʦʨʛʦʚʳʡ ʮʝʥʪʨ
ɻʦʜ 

ʚʳʭʦʜʘ

DeFacto ʊʫʨʮʠʷ ɻʣʦʙʫʩ, Lavina Mall 2018

KOTON ʊʫʨʮʠʷ Lavina Mall, Sky Mall 2018

H&M ʐʚʝʮʠʷ Lavina Mall, Sky Mall 2018

Gerry Weber ɻʝʨʤʘʥʠʷ Gulliver 2018

Baldessarini ɻʝʨʤʘʥʠʷ Street retail 2018

Zara Home ʀʩʧʘʥʠʷ Gulliver 2018

Kilian ʌʨʘʥʮʠʷ Gulliver 2018

AllSaints ɺʝʣʠʢʦʙʨʠʪʘʥʠʷOcean Plaza 2018

PennyBlack ʀʪʘʣʠʷ Ocean Plaza 2018

Tru Trussardi ʀʪʘʣʠʷ Ocean Plaza 2018

Laurel ɻʝʨʤʘʥʠʷ Gulliver 2018

Polo Ralph Loren ʉʐɸ Gulliver 2018

TrollBeats ɼʘʥʠʷ Ocean Plaza 2018

Livly ʐʚʝʮʠʷ Gulliver 2018

XTI ʀʩʧʘʥʠʷ 2018

Usupso ʗʧʦʥʠʷ Riviera (ʆʜʝʩʩʘ) 2018

Santoni ʀʪʘʣʠʷ Mandarin Plaza 2018

Jo Malone ɺʝʣʠʢʦʙʨʠʪʘʥʠG̫ulliver 2018

Alpina ʉʣʦʚʝʥʠʷ Plazma 2018

Emporio Armani ʀʪʘʣʠʷ Ocean Plaza 2018

Daniel Hechter ɻʝʨʤʘʥʠʷ Gulliver 2018

Ted Baker ɸʥʛʣʠʷ Ocean Plaza 2018

ɹʨʝʥʜ ʉʪʨʘʥʘ ʊʦʨʛʦʚʳʡ ʮʝʥʪʨ
ɻʦʜ 

ʚʳʭʦʜʘ

Decathlon ʌʨʘʥʮʠʷ Retail-park Petrovka 2019

In Wear Matinique ɼʘʥʠʷ Gulliver 2019

Weill ʌʨʘʥʮʠʷ Gulliver 2019

Claudie Pierlot ʌʨʘʥʮʠʷ Gulliver 2019

Supreme ʀʩʧʘʥʠʷ Street retail 2019

Esprit ʉʐɸ Lavina Mall, River Mall 2019

Escada ɻʝʨʤʘʥʠʷ Street retail 2019

The North Face ʉʐɸ River Mall, Sky Mall 2019

Pylones ʌʨʘʥʮʠʷ
River Mall, Lavina Mall, 

Ocean Plaza
2019
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ʇʨʝʜʣʦʞʝʥʠʝ

ʅʘʥʘʯʘʣʦ2020 ʛʦʜʘʚʂʠʝʚʝʬʫʥʢʮʠʦʥʠʨʫʶʪ6 ʨʝʛʠʦʥʘʣʴʥʳʭ, 27 ʦʢʨʫʞʥʳʭ, 24 ʤʠʢʨʦʨʘʡʦʥʥʳʭ, 19 ʩʧʝʮʠʘʣʠʟʠʨʦʚʘʥʥʳʭʪʦʨʛʦʚʳʭ

ʮʝʥʪʨʦʚʠ32 ʦʪʜʝʣʴʥʦʩʪʦʷʱʠʭʛʠʧʝʨʤʘʨʢʝʪʘ. ʉʦʛʣʘʩʥʦʢʣʘʩʩʠʬʠʢʘʮʠʠICSC, ʙʝʟʫʯʝʪʘʤʘʣʳʭʤʘʛʘʟʠʥʦʚʧʣʦʱʘʜʴʶʜʦ5 ʪʳʩ.ʤ2 ʠ

ʛʠʧʝʨʤʘʨʢʝʪʦʚ,ʩʦʚʦʢʫʧʥʘʷʧʣʦʱʘʜʴʪʦʨʛʦʚʳʭʦʙʲʝʢʪʦʚʩʦʩʪʘʚʣʷʝʪ1 775 072 ʤ2, ʯʪʦʩʦʦʪʚʝʪʩʪʚʫʝʪʧʦʢʘʟʘʪʝʣʶ599,6 ʤ2 ʥʘ1000 ʞʠʪʝʣʝʡ

ʧʦʫʨʦʚʥʶʥʘʩʳʱʝʥʥʦʩʪʠʢʘʯʝʩʪʚʝʥʥʳʤʠʪʦʨʛʦʚʳʤʠʧʣʦʱʘʜʷʤʠ.

ɺ2019 ʦʪʢʨʳʣʠʩʴʊʎçSmart Plaza Obolonè(GLA = 11 765 ʤ2), çʆʘʟʠʩè(GLA = 7 800 ʤ2), çCherry Mallè(GLA = 12 000 ʤ2), ʨʝʛʠʦʥʘʣʴʥʳʝ

çRiver Mallè(GLA = 62 200 ʤ2) ʠʯʘʩʪʠʯʥʦçBlockbuster Mallè(GLA = 135 000 ʤ2), ʩʧʝʮʠʘʣʠʟʠʨʦʚʘʥʥʳʡçɸʨʘʢʩèʚʍʦʜʦʩʦʚʢʝ(GLA = 10 000

ʤ2) ʠstreet-retail ʥʘʫʣ. ɻ.ʂʠʨʧʳ, 2 (GLA = 2 500 ʤ2). ʇʦʩʣʝʢʦʤʧʣʝʢʩʥʦʡʨʝʢʦʥʩʪʨʫʢʮʠʠʟʘʧʫʱʝʥʊʈʎçʂʘʨʘʚʘʥOUTLETè(GLA = 45 300 ʤ2).

ɺ2018 ʛʦʜʫ: çɻʦʨʦʜʦʢè(ʫʚʝʣʠʯʝʥʠʝGLA = 36 500 ʤ2), çAuchan Rive gaucheè(GLA = 20 000 ʤ2), çSmart Plaza Politechè(15 000 ʤ2),

çMegaMarket ʅʠʚʢʠè(22 000 ʤ2), çEUROʇɸʈʂè(GLA = 12 000 ʤ2); çRetail Park ʇʝʪʨʦʚʢʘè(28 2070 ʤ2), çʕʧʠʮʝʥʪʨèʥʘʧʨ. ʉ.ɹʘʥʜʝʨʳ, 11ʘ

(GLA = 56 000 ʤ2) ʠçGood Lifeè(GLA = 7 500 ʤ2).

ɺ2017 ʛʦʜʫ: ʊʎçɸʢʘʜʝʤʉʠʪʠè(8 000 ʤ2) ʠ4-ʡçLeroy MerlenèʥʘʤʝʩʪʝʟʘʢʨʳʪʦʛʦDIY-ʛʠʧʝʨʤʘʨʢʝʪʘçPraktikerè.

ʇʨʝʜʣʦʞʝʥʠʝ ʥʘ ʨʳʥʢʝ

ʪʦʨʛʦʚʦʡ ʥʝʜʚʠʞʠʤʦʩʪʠ ʂʠʝʚʘ

ʆʙʝʩʧʝʯʝʥʥʦʩʪʴ ʪʦʨʛʦʚʳʤʠ ʧʣʦʱʘʜʷʤʠ ʚ ʥʝʢʦʪʦʨʳʭ 

ʛʦʨʦʜʘʭ ɽʚʨʦʧʳ, ʤ2 GLA, ʤ2 ʥʘ 1000 ʯʝʣʦʚʝʢ, ʤ2 ʥʘ 1 ʢʤ2

ʉʦʚʦʢʫʧʥʦʝ ʧʨʝʜʣʦʞʝʥʠʝ ʪʦʨʛʦʚʳʭ ʧʣʦʱʘʜʝʡ

ʛ.ʂʠʝʚʘ ʚ ʜʠʥʘʤʠʢʝ 2006-2019, ʤ2, %
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çʉʠʣʴʧʦè (ʧʨ.ɻʝʨʦʝʚʉʪʘʣʠʥʛʨʘʜʘ, 12ʧ)

(GLA=4 000 ʤ2) ʆʪʢʨʳʪ - 2019

çSmart Plaza Obolonè (GLA=9 140 ʤ2)

ʆʪʢʨʳʪ - ʷʥʚʘʨʴ 2019 ʛʦʜʘ

ʊʦʨʛʦʚʳʝ ʦʙʲʝʢʪʳ ʂʠʝʚʘ

ʦʪʢʨʳʪʳʝ ʚ 2019 ʛʦʜʫ

çBlockbuster Mallè (GLA=150 000 ʤ2)

ʆʪʢʨʳʪ - 20 ʥʦʷʙʨʷ 2019

ʊʎ çOasisè (GLA=7 800 ʤ2)

ʆʪʢʨʳʪ - ʷʥʚʘʨʴ 2019
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çCherry mallè (GLA=12 000 ʤ2)

ʆʪʢʨʳʪ ʚ ʘʚʛʫʩʪʝ 2019

ʫʣ. ɻ.ʂʠʨʧʳ, 2 (GLA=2 500 ʤ2)

ʆʪʢʨʳʪ ʚ 2019

çRiver Mallè (GLA=62 200 ʤ2)

ʆʪʢʨʳʪ 8 ʘʚʛʫʩʪʘ 2019 ʛʦʜʘ

çɸʨʘʢʩè (GLA=12 000 ʤ2)

ʆʪʢʨʳʪ 10 ʩʝʥʪʷʙʨʷ 2019

ʊʦʨʛʦʚʳʝ ʦʙʲʝʢʪʳ ʂʠʝʚʘ

ʦʪʢʨʳʪʳʝ ʚ 2019 ʛʦʜʫ
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çSilver Breezeè

ʉʦʢʨʘʱʝʥʠʝ ʪʦʨʛʦʚʳʭ ʧʣʦʱʘʜʝʡ

çInSilverè

ʉʦʢʨʘʱʝʥʠʝ ʪʦʨʛʦʚʳʭ ʧʣʦʱʘʜʝʡ

çʂʚʘʜʨʘʪ ʃʫʢʴʷʥʦʚʢʘè

(GLA=6 200 ʤ2)

ʊʦʨʛʦʚʳʝ ʮʝʥʪʨʳ ʂʠʝʚʘ

ʨʝʢʦʥʩʪʨʫʠʨʦʚʘʥʥʳʝ ʚ 2019 ʛʦʜʫ

çʂʘʨʘʚʘʥ Outletè

(GLA=45 300 ʤ2)
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ʂʘʨʪʘ ʜʝʡʩʪʚʫʶʱʠʭ ʠ ʧʝʨʩʧʝʢʪʠʚʥʳʭ

ʪʦʨʛʦʚʳʭ ʦʙʲʝʢʪʦʚ ʂʠʝʚʘ

ʈʝʛʠʦʥʘʣʴʥʳʝ ʪʦʨʛʦʚʳʝ ʮʝʥʪʨʳ:

1) Lavina mall - ʫʣ.ɹʝʨʢʦʚʝʮʢʘʷ, 6ʜ

2) Ocean Plaza - ʫʣ. ɻʦʨʴʢʦʛʦ, 174

3) Sky Mall - ʧʨ. ɻʝʥʝʨʘʣʘ ɺʘʪʫʪʠʥʘ, 2ʪ

6) Dreamtown (1,2 ʦʯ.) - ʧʨ. ʆʙʦʣʦʥʩʢʠʡ

8) River mall - ɼʥʝʧʨʦʚʩʢʘʷ ʥʘʙ., 10,14 

12) Blockbuster Mall - ʧʨ. ʄʦʩʢʦʚʩʢʠʡ,36

ʆʢʨʫʞʥʳʝ ʪʦʨʛʦʚʳʝ ʮʝʥʪʨʳ:

5) ʂʦʩʤʦʧʦʣʠʪ - ʫʣ. ɻʝʪʴʤʘʥʘ, 6ʙ

7) Gulliver - ʧʣ.ʉʧʦʨʪʠʚʥʘʷ,1 ʘ

9) Promenada Center - ɹʘʛʛʦʫʪʦʚʩʢʘʷ,17

10) Promenada Park - ʫʣ. ɹ. ʆʢʨʫʞʥʘʷ, 4 

11) Gorodok Gallery - ʧʨ. ʄʦʩʢʦʚʩʢʠʡ, 23ʘ

13) Rayon - ʫʣ. ʃʘʚʨʫʭʠʥʘ, 4 

14) ɸʨʢʘʜʠʷ - ɼʥʝʧʨʦʚʩʢʘʷ ʥʘʙ.,10a

15) ʄʘʛʝʣʘʥ- ʫʣ. ɻʣʫʰʢʦʚʘ, 13ʙ

16) ʂʚʘʜʨʘʪ - ʙʫʣ. ʇʝʨʦʚʘ, 36

17) ɻʣʦʙʫʩ - ʧʣ. ʅʝʟʘʚʠʩʠʤʦʩʪʠ, 1 

19) ɸʨʢʘʜʠʷ - ʫʣ. ɹʦʨʱʘʛʦʚʩʢʘʷ, 154

20) ʄʝʪʨʦʧʦʣʠʩ - ʫʣ. ʄʘʣʠʥʦʚʩʢʦʛʦ, 12

21) Silver Breeze  - ɼʥʝʧʨʦʚʩʢʘʷ ʅʘʙ.

22) ʄʝʪʨʦʛʨʘʜ- ɹʝʩʩʘʨʘʙʩʢʘʷ ʧʣ.

23) ʇʠʨʘʤʠʜʘ - ʫʣ. ʄʠʰʫʛʠ, 4

24) ʇʣʘʟʤʘ - ʧʨ. ʄʦʩʢʦʚʩʢʠʡ, 20ʙ

25) ɸʣʣʘʜʠʥ - ʫʣ. ɻʨʠʰʢʦ, 3-5

26) ɸʪʤʦʩʬʝʨʘ - ʉʪʦʣʠʯʥʦʝ ʰʦʩʩʝ, 103  

27) ʋʥʠʚʝʨʤʘʛ "ʋʢʨʘʠʥʘ" - ʧʨ. ʇʦʙʝʜʳ, 3

28) Komod - ʫʣ. ʃʫʥʘʯʘʨʩʢʦʛʦ, 4

72) ʇʨʦʩʧʝʢʪ - ʫʣ.ɻʥʘʪʘʍʦʪʢʝʚʠʯʘ, 1ɺ

79) New Way - ʫʣ. ɺʝʨʙʠʮʢʦʛʦ,1

88) ʎʋʄ   - ʫʣ.ʂʨʝʱʘʪʠʢ,38 

99) Rive gauche - ʫʣ.ɿʜʦʣʙʫʥʦʚʩʢʘʷ, 17

102) MegaMarket ʅʠʚʢʠ-ʑʝʨʙʘʢʦʚʩʢʦʛʦ,58

108) Art Mall  - ʫʣ.ɸʢ.ɿʘʙʦʣʦʪʥʦʛʦ,37 

111) ʄʘʨʤʝʣʘʜ  - ʫʣ.ɹʦʨʱʘʛʦʚʩʢʘʷ, 154 

ʄʠʢʨʦʨʘʡʦʥʥʳʝ ʪʦʨʛʦʚʳʝ ʮʝʥʪʨʳ:

29) VMB - ʧʨ. ʇʦʙʝʜʳ, 136

30) ʂʚʘʜʨʘʪ - ʫʣ. ɻʥʘʪʘʖʨʳ, 20

31) ʇʦʣʷʨʥʳʡ  - ʫʣ.ʄʘʡʦʨʦʚʘ, 2 

32) ʆʣʠʤʧʠʡʩʢʠʡ - ʫʣ.ɹ.ɺʘʩʠʣʴʢʦʚʩʢʘʷ,72

33) ɽʚʨʦʧʦʨʪ- ʫʣ. ʃʫʢʘʰʝʚʠʯʘ, 15ɸ

34) ʀʥʪʝʨʚʘʣ ʇʣʘʟʘ-ɹ.ɺʘʩʠʣʴʢʦʚʩʢʘʷ,143

35) ʂʚʘʜʨʘʪ - ʫʣ. ɹʝʣʦʨʫʩʩʢʘʷ, 2

36) in Silver  - ʫʣ. ʉʨʠʙʥʦʢʠʣʴʩʢʘʷ, 3

37) ɼʘʨʥʠʮʘ- ʧʨ. ɺʦʩʩʦʝʜʠʥʝʥʠʷ,2/1

71) ɸʧʨʝʣʴ - ʧʨ. ʃʝʩʷ ʂʫʨʙʘʩʘ, 19ʘ

73) ʐʦʢʦʣʘʜ - ʫʣ. ʂʦʥʩʪʘʥʪʠʥʦʚʩʢʘʷ, 71

ˉ) ʄʠʢʨʦʈʘʡʦʥʥʳʝʊʎ - ɸʜʨʝʩ

74) Doma Center - ʫʣ. ʉʪʨʦʠʪʝʣʝʡ, 40

75) Appetite - ʧʨ. ɹʘʞʘʥʘ,1

80) ʆʨʥʘʤʝʥʪ - ʧʨ. ʇʨʘʚʜʳ, 58

82) ɻʣʦʙʘʣ.UA - ʫʣ. ɹʘʣʴʟʘʢʘ, 2ʘ

83) ʉʠʨʠʫʩ  - ʫʣ. ɼʨʘʡʟʝʨʘ, 21 

93) ɸʢʘʜʝʤʩʠʪʠ - ʧʨʦʩʧ. ɸʢ. ʇʘʣʣʘʜʠʥʘ,16

96) ʇʘʨʘʣʣʝʣʴ - ʫʣ. ʄʠʰʫʛʠ, 6

98) ʂʚʘʜʨʘʪ - ʫʣ.ʆ.ɹʘʣʴʟʘʢʘ,91

101) ʉʠʣʴʧʦ- ʫʣ. ɹʝʨʝʞʘʥʩʢʘʷ,22ʘ

106) ʆʘʟʠʩ - ʩʪ.ʤ. ɻʝʨʦʝʚ ɼʥʝʧʨʘ

100) Smart Plaza Politech - ʧʨ. ʇʦʙʝʜʳ, 26

105) Smart Plaza Obolon - ʊʠʤʦʰʝʥʢʦ, 21

107) ɹʝʣʠʮʢʠʡ- ʫʣ.ʀʨʧʝʥʩʢʘʷ, 76

ʉʧʝʮʠʘʣʠʟʠʨʦʚʘʥʥʳʝʪʦʨʛʦʚʳʝ

ʮʝʥʪʨʳ:

4) ʂʘʨʘʚʘʥ Outlet - ʫʣ. ʃʫʛʦʚʘʷ, 12

18) Market mall ɼʘʨʳʥʦʢ- ɹʝʣʦʤʦʨʩʢʘʷ,1

38) ɼʝʪʩʢʠʡ ʤʠʨ - ʫʣ. ɸ.ʄʘʣʳʰʢʘ, 3

39) ɹʣʦʢʙʘʩʪʝʨ - ʧʨ. ʄʦʩʢʦʚʩʢʠʡ, 34ʚ

40) 4 ROOM - ʇʝʪʨʦʧʘʚʣʦʚʩʢʘʷ, 6

41) ɸʨʘʢʩ (ʤʝʙʝʣʴ) - ʫʣ. ɹ. ʆʢʨʫʞʥʘʷ, 110

42) ʋʣʴʪʨʘʤʘʨʠʥ - ʫʣ. ʋʨʠʮʢʦʛʦ, 1ɸ

43) ʄʘʥʫʬʘʢʪʫʨʘ - ʅʦʚʦʦʙʫʭʦʚʩʢʦʝʰ., 2 

44) ɼʠʘʤʘʥʪ - ʫʣ.ʇʝʪʨʦʧʘʚʣʦʚʩʢʘʷ,14ʝ

45) ʄʘʢʨʦʩ (outlet) - ʧʨ. ʄʦʩʢʦʚʩʢʠʡ, 16ʙ

46) ɼʦʤ ʤʝʙʝʣʠ - ʙʫʣ.ɼʨʫʞʙʳʅʘʨʦʜʦʚ,23

47) ɹ-52 (ʤʝʙʝʣʴ) - ʫʣ. ɹʨʘʪʠʩʣʘʚʩʢʘʷ, 52

48) ɼʦʤʦʩʬʝʨʘ(luxury) - ʉʪʦʣʠʯʥʦʝ, 101

49) ʄʘʥʜʘʨʠʥ ʇʣʘʟʘ - ʫʣ. ɹʘʩʝʡʥʘʷ, 4

58) Retail Park "ʇʝʪʨʦʚʢʘ"-ʄʦʩʢʦʚʩʢʠʡ,15

95) ɺʘʰ ʜʦʤ - ʫʣ. ɹʝʣʦʤʦʨʩʢʘʷ,2

76) ʕʧʠʮʝʥʪʨ-7 (DIY) - ʫʣ. ʇʦʣʷʨʥʘʷ, 20ʜ

97) ʕʧʠʮʝʥʪʨ (DIY) - ʧʨʦʩʧ. ɹʘʥʜʝʨʳ,11ʘ

103) Good Life - ʫʣ.ʀʦʘʥʥʘ-ʇʘʚʣʘ ɯɯ, 5

109) ʊʎ "ɸʨʘʢʩ" - ʩ. ʍʦʜʦʩʦʚʢʘ

ʆʪʜʝʣʴʥʦʩʪʦʷʱʠʝʛʠʧʝʨʤʘʨʢʝʪʳ:

50) ʕʧʠʮʝʥʪʨ-4 (DIY) - ʫʣ. ɺʠʩʢʦʟʥʘʷ, 4

51) ʕʧʠʮʝʥʪʨ-5 (DIY) - ʫʣ.ʍʨʫʩʪʘʣʴʥʘʷ, 6

52) ʅʦʚʘʷ ʃʠʥʠʷ (DIY) - ʫʣ. ɹʘʣʴʟʘʢʘ, 65/1 

53) ʅʦʚʘʷ ʃʠʥʠʷ (DIY) - ʆʜʝʩʩʢʦʝ ʰ., 8

54) Metro (Cash&Carry) - ʄʦʩʢʦʚʩʢʠʡ, 26

55) Metro (Cash&Carry) - ʫʣ.ʉʘʙʫʨʦʚʘ, 2-ɸ

56) Metro (Cash&Carry) - ɻʨʠʛʦʨʝʥʢʦ, 43

57) Metro (Cash&Carry) - ɹ.ʆʢʨʫʞʥʘʷ, 1-ɺ

59) ɸʰʘʥ ɹʝʣʠʯʠ- ʫʣ. ɹʝʨʢʦʚʝʮʢʘʷ, 6

60) ʕʧʠʮʝʥʪʨ-1 (DIY) - ɹʨʘʪʠʩʣʘʚʩʢʘʷ, 11

61) ʕʧʠʮʝʥʪʨ-2 (DIY) - ʫʣ. ɹ.ʆʢʨʫʞʥʘʷ, 1-ɹ

62) NOVUS - ʧʨ. ɸʢ.ʇʘʣʣʘʜʠʥʘ, 7ɸ

63) Leroy Merlin (DIY) - ʫʣ. ʇʦʣʷʨʥʘʷ, 17ʘ

64) Leroy Merlin (DIY) - ʧʨ. ɹʨʦʚʘʨʩʢʦʡ, 3ʚ

65) Leroy Merlin - ʉʘʧʝʨʥʦ-ʉʣʦʙʦʜʩʢʘʷ, 26

66) ʕʧʠʮʝʥʪʨ-3 (DIY) - ʫʣ. ɻʨʠʛʦʨʝʥʢʦ, 40

67) NOVUS - ʧʨ. ʂʨʘʩʥʦʟʚʝʟʜʥʳʡ, 4ʜ

68) NOVUS - ʫʣ. ʂʨʘʩʥʦʛʚʘʨʜʝʡʩʢʘʷ, 1ʘ

69) NOVUS - ʧʨ.ɹʘʞʘʥʘ, 8

70) ʕʧʠʮʝʥʪʨ-6 (DIY) - ɹʝʨʢʦʚʝʮʢʘʷ,6ʚ

77) NOVUS - ʫʣ. ɿʜʦʣʙʫʥʦʚʩʢʘʷ, 7ʛ

78) NOVUS - ʧʣ. ɻʦʩʪʦʤʝʣʴʩʢʘʷ, 1

85) NOVUS - ʫʣ. ʉʚʷʪʦʰʠʥʩʢʘʷ, 3

86) NOVUS - ʧʨ. ɹʨʦʚʘʨʩʢʦʡ, 18ʜ

81) ʄʝʛʘʄʘʨʢʝʪ- ʩ. ɻʘʪʥʦʝ, ʂʠʝʚʩʢʘʷ, 1

84) ʂʘʨʘʚʘʥ - ʉʝʤʴʠ ʉʦʩʥʠʥʳʭ, 17ʘ

87) ʄʝʛʘʄʘʨʢʝʪ- ʅʦʚʦʦʙʫʭʦʚʩʢʦʝʰ., 1

89) ʄʝʛʘʄʘʨʢʝʪ- ʫʣ. ɹʝʨʝʟʥʷʢʦʚʩʢʘʷ, 31

90) NOVUS - ʂʦʣʴʮʝʚʘʷ ʜʦʨʦʛʘ, 12

91) ʆʃɼʀ (DIY) - ʫʣ. ɻʘʨʤʘʪʥʘʷ, 7

92) ʆʃɼʀ (DIY) - ʫʣ. ʉʢʣʷʨʝʥʢʦ, 5

94) Leroy Merlin (DIY) - ʂʦʣʴʮʝʚʘʷ ʜʦʨ., 12

110) NOVUS - ʫʣ. ʈʝʛʝʥʝʨʘʪʦʨʥʘʷ, 4ʘ
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ˉ ʇʝʨʩʧʝʢʪʠʚʥʳʝ ʊʎ ɸʜʨʝʩ GLA, ʤ2 ʆʪʢʨʳʪʠʝ

1 Ocean Mall ʫʣ. ɸʥʪʦʥʦʚʠʯʘ, 176 110 000 ~ 2021

2 Auchan Rive gauche ʫʣ.ɿʜʦʣʙʫʥʦʚʩʢʘʷ, 17 57 300 ~ 2021

3 Respublika ʂʦʣʴʮʝʚʘʷ ʜʦʨʦʛʘ, 1ʘ 135 000 ~ 2021

4 Lesnaya Mall ɹʨʦʚʘʨʩʢʦʡ ʧʨʦʩʧ. 100 000 ~ 2022

5 ʇʦʣʝʚʘʷ ʉʢʦʨʦʩʪʥʦʡ ʪʨʘʤʚʘʡ 5 000 ʂʦʥʮʝʧʮʠʷ

6 Retroville ʧʨ. ʇʨʘʚʜʳ 91 864 ~ 2020

7 Vortex Plaza (ʃʝʡʧʮʠʛ) ʧʨ. ɻʦʣʦʩʝʝʚʩʢʠʡ, 116 20 000 ʂʦʥʮʝʧʮʠʷ

8 HARTZ ʫʣ.ɿʣʘʪʦʫʩʪʦʚʩʢʘʷ 68 200 ʇʨʠʦʩʪʘʥʦʚʣʝʥʦ

9 ʃʫʢʴʷʥʦʚʢʘ ʫʣ.ɼʝʛʪʷʨʝʚʩʢʘʷ, 7 47 052 2020/2021

10 ʊʎ ʥʘ ʍʘʨʴʢʦʚʩʢʦʤ ʫʣ.ɸʭʤʘʪʦʚʦʡ 10 000 ʂʦʥʮʝʧʮʠʷ

11 White Lines ʫʣ. ɺʘʩʠʣʴʢʦʚʩʢʘʷ, 1 28 000 2021

12 Sunday ʧʣ.ʐʝʚʯʝʥʢʦ 17 000 ~2023

13 New Ray (ʉʠʨʠʫʩ) ʫʣ.ɼʨʘʡʟʝʨʘ, 21 34 500 ~ 2021

14 Kyiv mall ʧʨ.ʇ.ɻʨʠʛʦʨʝʥʢʦ  58 000 ʇʨʠʦʩʪʘʥʦʚʣʝʥʦ

15 Retail-Park ʩ.ʇʝʪʨʦʧʘʚʣʦʚʩʢʘʷ ɹʦʨʱʘʛʦʚʢʘ 13 500 ʂʦʥʮʝʧʮʠʷ

16 April Mall ʧʨ. ʃʝʩʷ ʂʫʨʙʘʩʘ, 19ʘ 36 100 ~ 2021

17 SKY AVENUE ʅʘʨʦʜʥʦʛʦ ʆʧʦʣʯʝʥʠʷ / ʌ.ʕʨʥʩʪʘ 8 000 ~ 2021

18 Olimpiysky ʫʣ. ɻʦʩʧʠʪʘʣʴʥʘʷ, 4 15 000 ʂʦʥʮʝʧʮʠʷ

19 Smart Plaza Zhitomirskaya ʧʨʦʩʧ. ʇʦʙʝʜʳ,115 12 000 ʂʦʥʮʝʧʮʠʷ

20 Dibrova Park ʫʣ.ʉʝʚʝʨʥʦ-ʉʳʨʝʮʢʘʷ ʂʦʥʮʝʧʮʠʷ

21 E40 ʧʨ.ʇʦʙʝʜʳ, 134/1 10 000 ~ 2021

22 ʅʠʚʢʠ-ʇʘʨʢ ʧʨʦʩʧ. ʇʦʙʝʜʳ, 67 20 000 ʂʦʥʮʝʧʮʠʷ

23 Plaza ʫʣ. ʇʦʣʟʫʥʦʚʘ, 8 12 000 ʂʦʥʮʝʧʮʠʷ

24 ɸʫʪʣʝʪ-ʛʦʨʦʜʦʢ "ʊʨʦʝʱʠʥʘ" ʫʣ. ɹʨʘʪʠʩʣʘʚʩʢʘʷ, 52ʙ 5 000 ʇʨʠʦʩʪʘʥʦʚʣʝʥʦ

25 ʊʎ ʥʘ ʉʢʣʷʨʝʥʢʦ ʫʣ. ʉʳʨʝʮʢʘʷ / ʉ.ʉʢʣʷʨʝʥʢʦ 10 000 ʂʦʥʮʝʧʮʠʷ

26 ʊʎ ʫʣ.ʄʘʣʳʰʢʦ / ɹʨʘʪʠʩʣʘʚʩʢʘʷ 1 440 ʇʨʠʦʩʪʘʥʦʚʣʝʥʦ

27 ʄʝʙʝʣʴʥʳʡ ʊʎ ɼʘʨʥʠʮʢʦʝ ʰʦʩʩʝ 25 800 ʂʦʥʮʝʧʮʠʷ

28 Aqua Mall ʧʛʪ. ɻʦʩʪʦʤʝʣʴ, ʫʣ. ʉʚʷʪʦʧʦʢʨʦʚʩʢʘʷ. 216 500 ʂʦʥʮʝʧʮʠʷ

30 Aria ʙʫʣ.ɼʨʫʞʙʳ ʅʘʨʦʜʦʚ, 13ʙ 2 500 2020

31 ʊʨʦʝʱʠʥʘ ʫʣ. ʕʣʝʢʪʨʦʪʝʭʥʠʯʝʩʢʘʷ / ɼʨʘʡʟʝʨʘ ʂʦʥʮʝʧʮʠʷ

32 ʫʣ.ɹ.ɺʘʩʠʣʴʢʦʚʩʢʘʷ, 105-109 12 000 ʂʦʥʮʝʧʮʠʷ

33 ʄʌʂ ʧʨʦʩʧ.ʃʝʩʷ ʂʫʨʙʘʩʘ, 4ʙ 15 000 ʂʦʥʮʝʧʮʠʷ

34 Arkada Mall 15 000 ʇʨʠʦʩʪʘʥʦʚʣʝʥʦ

35 ɺʳʨʣʠʮʘ ʧʨʦʩʧ. ɹʘʞʘʥʘ 100 000 ʂʦʥʮʝʧʮʠʷ

36 ʄʝʞʠʛʦʨʩʢʠʡ ʫʣ.ʄʝʞʠʛʦʨʩʢʘʷ, 83 2 000 ʂʦʥʮʝʧʮʠʷ

37 ɸʢʘʜʝʤʠʷ ʧʨ. ʇʘʣʣʘʜʠʥʘ / ʋʙʦʨʝʚʠʯʘ 55 000 ʂʦʥʮʝʧʮʠʷ

38 ɼʦʤ ʆʜʝʞʜʳ ʃʴʚʦʚʩʢʘʷ ʧʣ., 8ʙ 10 000 ʇʨʦʝʢʪʠʨʦʚʘʥʠʝ

39 Standart One ʧʨ. ɸʢ.ɻʣʫʰʢʦʚʘ, 2 2 500 2021

40 Pobeda Mall ʧʨ. ʇʦʙʝʜʳ 50 000 ʂʦʥʮʝʧʮʠʷ

41 Lake Mall ʧʨʦʩʧ. ɹʘʞʘʥʘ (ʤ. ʍʘʨʴʢʦʚʩʢʘʷ) 50 000 2021

ʇʝʨʩʧʝʢʪʠʚʥʳʝ ʪʦʨʛʦʚʳʝ ʮʝʥʪʨʳ

ʂʠʝʚʘ ʠ ʙʣʠʞʘʡʰʝʛʦ ʧʨʠʛʦʨʦʜʘ
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ʇʝʨʩʧʝʢʪʠʚʥʦʝ ʧʨʝʜʣʦʞʝʥʠʝ:

ʨʝʢʦʥʩʪʨʫʢʮʠʷ ʩʫʱʝʩʪʚʫʶʱʠʭ ʦʙʲʝʢʪʦʚ

çʄʘʨʤʝʣʘʜè - çLoft Outletè

(GLA=24 000 ʤ2)

çDream Town 2è

(GLA=45 000 ʤ2)

çʉʠʨʠʫʩè - çNew Rayè(GLA=34 500 ʤ2) ʨʝʢʦʥʩʪʨʫʢʮʠʷ 

ʆʪʢʨʳʪʠʝ ʟʘʷʚʣʝʥʦ ʥʘ Q4 2019

çɻʦʨʦʜʦʢè - çGorodok Galleryè

(GLA=36 500 ʤ2)
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çɼʦʤ ʊʦʨʛʦʚʣʠè

ʇʨʦʝʢʪ ʨʝʢʦʥʩʪʨʫʢʮʠʠ (GLA=10 000 ʤ2)

çVortex Plazaè (GLA=58 000 ʤ2)

ʇʨʦʝʢʪ ʨʝʢʦʥʩʪʨʫʢʮʠʠ

ʇʝʨʩʧʝʢʪʠʚʥʦʝ ʧʨʝʜʣʦʞʝʥʠʝ:

ʨʝʢʦʥʩʪʨʫʢʮʠʷ ʩʫʱʝʩʪʚʫʶʱʠʭ ʦʙʲʝʢʪʦʚ

çʎʝʥʪʨʘʣʴʥʳʡ ʫʥʠʚʝʨʩʘʤè (GLA=5 000 ʤ2)

ʇʨʦʝʢʪ ʨʝʢʦʥʩʪʨʫʢʮʠʠ

çɾʠʪʥʠʡʨʳʥʦʢè (GLA=5 000 ʤ2)

ʇʨʦʝʢʪ ʨʝʢʦʥʩʪʨʫʢʮʠʠ
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ʧʨʦʩʧ. ɸʢ. ɻʣʫʰʢʦʚʘ, 2 (GLA=2 250 ʤ2)

ʅʘʯʘʪʳ ʩʪʨʦʠʪʝʣʴʥʳʝ ʨʘʙʦʪʳ

ʫʣ.ɹʨʘʪʠʩʣʘʚʩʢʘʷ/ ʄʘʣʳʰʢʦ (GLA=1 400 ʤ2)

ɿʘʷʚʣʝʥʥʘʷ ʜʘʪʘ ʦʪʢʨʳʪʠʷ Q4 2018 (ʦʩʪʘʥʦʚʣʝʥʦ)

ʇʝʨʩʧʝʢʪʠʚʥʦʝ ʧʨʝʜʣʦʞʝʥʠʝ

ʥʘ ʟʘʚʝʨʰʘʶʰʝʡʩʪʘʥʜʠʠʉʄʈ

ʊʆʎ çʍʘʨʴʢʦʚʩʢʠʡè (ʩʪ.ʤçʍʘʨʴʢʦʚʩʢʘʷè), GLA~2 500 ʤ2

ɿʘʷʚʣʝʥʥʘʷ ʜʘʪʘ ʦʪʢʨʳʪʠʷ - 2020

ʊʎ çAriaè ʙʫʣ. ɼʨʫʞʙʳ ʅʘʨʦʜʦʚ, 13ʙ (GLA=2 500 ʤ2)

ɿʘʷʚʣʝʥʥʘʷ ʜʘʪʘ ʦʪʢʨʳʪʠʷ Q4 2019
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çRetrovilleè (GLA=91 864 ʤ2)

ɿʘʷʚʣʝʥʥʘʷ ʜʘʪʘ ʦʪʢʨʳʪʠʷ 29 ʤʘʷ 2020

çʈʝʩʧʫʙʣʠʢʘè (GLA=135 000 ʤ2)

ɿʘʤʦʨʦʞʝʥ ʚ 2014. ʆʞʠʜʘʝʪʩʷ ʢ ʦʪʢʨʳʪʠʶ ʚ 2021

çOcean Mallè (GLA=110 000 ʤ2)

ɿʘʷʚʣʝʥʥʘʷ ʜʘʪʘ ʦʪʢʨʳʪʠʷ (Q4 2019) ʧʝʨʝʥʝʩʝʥʘ

ʇʝʨʩʧʝʢʪʠʚʥʦʝ ʧʨʝʜʣʦʞʝʥʠʝ

ʠ ʨʦʩʪ ʢʦʥʢʫʨʝʥʪʥʦʡ ʫʛʨʦʟʳ

çʃʫʢʴʷʥʦʚʢʘè (GLA=47 052 ʤ2)

ɿʘʷʚʣʝʥʥʘʷ ʜʘʪʘ ʦʪʢʨʳʪʠʷ - 2021
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çWhite Linesè (GLA=28 000 ʤ2)

ɿʘʷʚʣʝʥʥʘʷ ʜʘʪʘ ʦʪʢʨʳʪʠʷ - 2021

ʈʝʢʦʥʩʪʨʫʢʮʠʷ ʨʳʥʢʘ çʂʦʣʠʙʨʠʩè ʥʘ ʧʨʦʩʧ.ʃ.ʂʫʨʙʘʩʘ, 4ʙ

ʂʦʥʮʝʧʮʠʷ (GBA=104 000 ʤ2, GLA=15 000 ʤ2)

çApril Mallè (GLA=30 000 ʤ2)

ɿʘʷʚʣʝʥʥʘʷ ʜʘʪʘ ʦʪʢʨʳʪʠʷ - 2021

ʇʝʨʩʧʝʢʪʠʚʥʦʝ ʧʨʝʜʣʦʞʝʥʠʝ

ʠ ʨʦʩʪ ʢʦʥʢʫʨʝʥʪʥʦʡ ʫʛʨʦʟʳ

ʊʎ çʇʦʣʝʚʘʷè (GLA=5 000 ʤ2)

ʂʦʥʮʝʧʮʠʷ ʥʘ ʩʪ. ʩʢʦʨʦʩʪʥʦʛʦ ʪʨʘʤʚʘʷ


